


The Respect Campaign is a response. What began four 

years ago as a first step has developed into a pathway 

to a more accepting learning community.

It’s About Respect. is meant to raise public awareness, to 

make civility a topic of discussion, to help raise the bar in 

terms of our expectations when it comes to behaviour and 

to prepare students for the expectations in the work 

world.

respect. philosophy



Respect signals a need for us to challenge some of the 

attitudes, beliefs and behaviours that fail to recognize 

the importance of human dignity and to model and teach 

appropriate ways to interact in society. 

We see respect as a human right.  

Fostering this belief is a critical part of our 

mandate as a post secondary institution.

respect. philosophy



This approach emphasizes that the College needs to be 

accessible to the whole community. When we talk about 

diversity, we include race, colour, gender, sexual 

orientation, religion, intellectual capacity, body shape, 

disability, age, family background, parental status, socio-

economic background…a broad spectrum of diversities.  

We are an access college, we need to do all that we 

can to make the College experience a positive and 

productive one for all students, faculty and staff.

respect. philosophy



respect. a timeline yr 1 

• initial meeting May 2006 – interested stakeholders

• development meeting June 2006 – Jim, Alicia, & Thomas

• Roll-out to faculty August 31, 2006

• Classroom presentations begin September 2006

• Coordinator hired to assist in presentation facilitation October 2006

• Presentations completed to over 50% of all students

• Campaign Launched to Media November 2006

• Involved and accessed a cross-functional Advisory Group 

• Funding was found from different sources

• Funding secured for Second Year



• Created and distributed a brochure to all students on key Rights and Responsibilities, 

Respect and Services

• Creation of “Case Study” models to demonstrate Student Rights and Responsibilities

• Student Union of Confederation College Inc. creates the Diversity and 

Wellness Programmer position, portfolio includes coordination of the Respect Campaign

• Wider coverage with classroom presentations (95%) 

• Creation of presentations to staff/faculty groups

• Created successful Lunch and Learn Series

• Created a poster set which was “ahead of its time” and needed to step back, 

evaluate and create a new set

• Moved forward with a new direction in marketing materials

• Consulted with the Respect Advisory/Steering group 3 times during the year

• www.itsaboutrespect website is revised and re-worked

• Become “insidious” ie respect is pervasive and everywhere

respect. a timeline yr 2 



• Respect Campaign morphs into “ it’s about respect”

• Establishment of a 12 person Respect Presentation Team comprised of student leaders,  

staff and faculty

• Partnering with internal stakeholders to create more tailored approaches on more 

specific issues (i.e. graffiti, green/environmental, Aboriginal issues) as well as problem  

solving specific student concerns or issues (i.e., developing a workshop to assist in the 

integration of a blind student and his guide dog into a class)

• Respect icon used on “table top literature” distributed by the college

• Continued consulting with external groups on instituting respect campaigns in 

elementary/high school, post secondary and other environments

• Mural size Respect “5 senses” poster set is mounted prominently in the Student Commons

• Respect acknowledged in Employee Survey as a way to improve College climate

• Respect goes “corporate” – all departments both academic and non, are required to have respect 

presentations

• Called into “human rights” type discussions/controversies as consultants 

(i.e., censorship, Freedom to Read)

• Respect icon is used to brand more and more items/campaigns/literature

• Writing proposals to seek funds to develop learning resources 

respect. a timeline yr 3 



• Respect Campaign morphs into “ it’s about respect”

• Continued 12 person Respect Presentation Team comprised of student leaders,  

staff and faculty

• Respect icon used on “table top literature” distributed by the college

• Continued consulting with external groups on instituting respect campaigns in 

elementary/high school, post secondary and other environments

• Respect acknowledged in Employee Survey as a way to improve College climate

• Respect icon is used to brand more and more items/campaigns/literature

• A Maintenance year, continued integration into college culture.

•Continued focus in SUCCI programming.

•Lunch and Learn topic sessions delivered successfully in the region.  

respect. a timeline yr 4 



SUCCI and Confederation College Partnership

• Confederation College supplies budget dollars for 
campaign materials, printing, and external operations

• SUCCI provides the staff person to coordinate the 
operations, functions and presentation of the program 
(Administrator, Wellness & Diversity)

• Direction for the project provided by a cross functional 
Steering Group

• Direct collaboration on project directions between the 
Director of Student Success, SUCCI Executive Director, 
Manager of Counselling, Administrator, Wellness & 
Diversity, Student Leadership

respect. the collaboration



• be direct

• be assertive

• leave emotion out of it

• its ok to be afraid –

• standing up for what you

believe can be hard

respect. how to intervene



button prototype

button final

new button prototype

respect. materials

new button final

lanyard and 

nametag hanger



why card

the safe space campaign

respect. materials



evolution of the 

lives here card

respect. materials



respect. materials



original poster set

respect. materials



dark posters

respect. materials



respect. materials



respect. look around.



respect. listen up.



respect. words have power.



respect. reach out.



respect. testimonials



respect. materials

offer of admission

2009|2010



respect. student approach 

Three Ps – Posters|Promotions|Paraphernalia

Classroom Presentation Student Rights 10 Steps

Faculty & Staff Reinforcement

Deal With Issues Coordinator|Faculty|Counsellor|Ombuds|SUCCI

Community Building

SUCCI Wellness & Diversity Programming



student rights & responsibilities brochure

respect. materials



respect. materials

Student rights & responsibilities brochure



advanced student brochure

respect. materials



advanced student brochure 

respect. materials



respect. programming



Overall 33% of Students Surveyed said the respect. 
Campaign influenced their behaviour.

If they had either:
A) respect. Presentation or B) Class Discussion 
around the Student Code of Conduct, 
number rises to 44%

If they received both, the number jumps to 57%

respect. stats year 1



KPI (Key Performance Indicators) Student Satisfaction Survey 2007

Did the Respect Campaign create a positive 
learning environment at Confederation 
College?

48% said yes
19% said no

33% said they were unaware of the campaign

sample size 1778

respect. stats year 1



KPI (Key Performance Indicators) Student Satisfaction Survey 2008

Did the Respect Campaign create a positive 
learning environment at Confederation 
College?

64% said yes
17% said no

19% said they were unaware of the campaign

sample size 1884

respect. stats year 2



KPI (Key Performance Indicators) Student Satisfaction Survey 2009

Did the Respect Campaign create a positive 
learning environment at Confederation 
College?

60% said yes
14% said no

25% said they were unaware of the campaign

sample size 1946

respect. stats year 3



When I came to Confederation College, it was the first year of Respect.  

remember the presenter coming into my class and talking about what a 

respectful environment looks like, and how we can all make a difference 

in creating this positive atmosphere.  This introduction to “Respect.” really 

hit home for me because I was teased a lot as a child and wanted different 

from my college experience.  

Over the past three years I have seen the college evolve so much.  It has 

gone to a school where swearing and rude behavior was accepted to a 

place where people are not afraid to stand up for themselves and others. 

I have seen many times where students just have to say one word when 

someone is being crude or rude, and the other person knows right away that 

they are out of line; and that word is Respect.

Laura McFarland

Alumni, Former SUCCI President

respect. student impact.



staff  approach student approach

wellness & 

diversity 

programming

respect. collaboration



respect. staff approach

Three Ps – Posters|Promotions|Paraphernalia

Departmental Presentations Introduction  Case Study  Roundtable

Administration & Student Reinforcement

Deal With Issues HR|Dean|Manager|Counsellor|Ombuds|SUCCI

Community Building

SUCCI Wellness & Diversity Programming



A student comes to your counter, 

obviously upset and when you ask if 

you can assist responds with 

frustration, becomes demanding and 

begins to use profanity, in a loud 

aggressive tone.

What do you do?

respect. staff approach



You are on your break in the 

cafeteria, you overhear a student 

using a racial derogatory name for 

another student.

What do you do?

respect. staff approach



You start work in a new area, one of 

your coworkers addresses you as 

“The New Guy/Girl” 6 months in 

they still use the term, 

and talk down about your skills to 

others who deal with you.

What do you do?

respect. staff approach



One hour lunch and learn sessions were provided throughout 
the academic year open to staff, faculty and students on the 
following topics:

Bullying Cyberbullying and Facebook

Intervention Generation Y for Dummies

Dealing with Disrespect Mental Health Issues

respect. staff approach



The Respect sessions were well attended by many staff, 
presumably because they felt it was an issue that needed 
discussion. Even though attendance was optional, the room
was always filled with people who really wanted to discuss 
the issues. The sessions provided staff with an opportunity 
to discuss the issues and bounce potential solutions off one 
another. The Respect Campaign has truly made our college 
a better place. This campaign is a perfect example of 
ordinary people making an extraordinary difference! 

Jeannine Nagy

Manager, Staff Development

Human Resources Services

respect. staff impact



The Confederation College 2008 Employee Survey Asked:

What is the most important thing that could be done to 
improve the culture at Confederation College?

19% of Respondents said 
“Respect/Respect Campaign/Equal treatment” 

CCI Research Inc.

respect. staff impact



Contacted by various external agencies 

for direction and consultation

• City of Thunder Bay Parks and Recreation Division 

• Fort Frances Family Services

• Rainy River District School Board

• Lakehead Public School Board

• Conestoga College

• Thunder Bay 55+ Centres

• OPSEU Equity Committee

• Conference Presentations to NISOD, CAUCUSS, OCC/CDDI, CSA, OCASA,  

respect. external contacts



Contacted by various external agencies 

for direction and consultation

• Rainy River District School Board

• Seneca College

• Georgian College

• Parkland College

partners in respect. 



respect. online



respect. online



respect. online



it starts with you. it is everyone’s responsibility to begin the change.

look around.   see simple ways to make a difference.

listen up.   take responsibility for where you live, work, & learn.

words have power.  recognize that the words you say can help or harm.

reach out. to help someone and for help for yourself.

respect. in action



contact us directly

respect@confederationc.on.ca 

visit us online

www.itsaboutrespect.com


